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Sponsor Benefits

Seattle Parks and Recreation
) = Share your products and services with
welco[:?es your support for the City’s 2.5004 attendees
9" annual BIG DAY OF PLAY = Build relationships with new clients,
to be held Saturday, August 13t 12-6PM consumers and peer organizations
at the Rainier Community Center O nghllght your support for Seattle Parks

. L. and Recreation and healthy play
in the Rainier Valle
Y = Get exposure and expand your presence

BE A PART OF A GROWING TRADITION

A family favorite with fun activities for all ages, Big Day of Play will draw more than 2,500 attendees
to the Rainier Valley for a day of fun, fitness and community. Showcasing Seattle Parks’ Get Moving
initiative, the event features information and demonstrations highlighting the range of health and
wellness programs and activities available through Seattle Parks and Recreation and reflecting the
diversity of our vibrant community. The goals of this year’s event include: improving health
outcomes, expanding relationships with underserved communities, and removing barriers
to access, opportunity and resources.

From sport and game exhibitions for youth and adults to music and dance performances, Big Day of Play
is a celebration of the diversity we value and a chance to build relationships and explore ways
families can play and be active together. This year’s event also coincides with the Rainier Valley
Heritage Festival and Parade along Rainier Avenue and ending at the Big Day of Play site.

Big Day of Play is a free event for families and an ideal opportunity for sponsors and vendors to
reach youth, teens, families and adults from across Seattle in a fun-filled and healthy environment. Share
your products and services with 2,500+ attendees; build relationships with new clients, consumers and
peer organizations; highlight your support for Seattle Parks and Recreation and the Get Moving initiative;
get exposure and expand your presence. There’s something for everyone!

HEALTHY PARKS, HEALTHY YOU

Seattle Parks and Recreation began talking about our role in the childhood obesity fight in early

2008. We knew that we were in the right position to create change in Seattle because parks and
recreational facilities are located throughout the city and we have relationships with numerous partners
and community groups. Public park and recreation agencies are meant to promote physical and
environmental health. Seattle Parks’ Healthy Parks, Healthy You initiative brought the work we’ve always
done into focus and the new Get Moving initiative extends that work.

The Big Day of Play is an event that provides educational resources, family activities, entertainment, and

healthy food. But more than that, the Big Day of Play is a celebration of the diversity we value and a
chance to build relationships and explore ways families can play and be active together.

Join us for our Big Day of Play!

Questions!? Please contact...

Joseph DiChiaro Il | 206-727-8792 | joseph.dichiaro@seattle.gov
Development Director, Associated Recreation Council




2016 Sponsorship Opportunities

Title Sponsor — $15,000

= Category exclusivity at this level

* Prominent logo placement on all event and marketing collateral — banners, posters, flyers, programs,

brochure ads

* Choice of booth space for distribution of sample product and/or information

= Option to host clinic or activity

= Name featured in any press release, radio or print promotional spots for event

* Logo on Big Day of Play website for up to |2 months
= Opportunity to address public and recognition from main stage
= Employee volunteer opportunities

Main Stage Sponsor - $7,500

= Category exclusivity at this level

= Prominent signage recognizing company adjoining main stage

* Logo placement on all event and marketing collateral — banners, posters,
flyers, programs, brochure ads

= Booth space for distribution of sample product and/or information

= Option to host clinic or activity

= Name in any press release, radio or print promotional spots for event

" Logo on Big Day of Play website for up to 12 months

= Employee volunteer opportunities

Presenting Sponsor - $5,000

" Logo placement (‘Presented with support from’) on all event and
marketing collateral — banners, posters, flyers, programs, brochure ads

= Booth space for distribution of sample product and/or information

= Option to host clinic or activity

= Name in any press release, radio or print promotional spots for event

* Logo on Big Day of Play website for up to 12 months

= Recognition from main stage

= Employee volunteer opportunities

Big Day of Play Supporter — $2,500

Big Day of Play
Promotional Collateral

= 400 event posters distributed
citywide through Parks and
Recreation facilities, local
businesses, libraries

= Pre-event banners displayed
in high-visibility locations

= 7,500 flyers distributed
citywide through Parks and
Recreation facilities, partner
events and locations

= Ads in 25,000 Parks and
Recreation program
brochures

= Ads in ParentMap and
Seattle’s Child, combined
readership of 320,000+

= Big Day of Play website — up
to 15,000 hits

= 1,500 event programs

= Day of event banners

= 2 main stage posters

= 2,500+ attendees

®* Logo placement on all event and marketing collateral (banners, posters, flyers, programs, brochure ads)

® 10 x 10 booth space for distribution of sample product and/or information

" Logo on Big Day of Play website for up to 12 months
= Employee volunteer opportunities

Friend of Big Day of Play — $1,000

®* Logo placement on day of event banners and programs

* 10 x 10 booth space for distribution of sample product and/or information

= Employee volunteer opportunities
ploy PP



Y ' We would like to support the
e S o 9" Annual Big Day of Play

Organization Name

Address

City State Zip

Contact Name

Telephone

Email Address

/Return completed forms to: \

L1 $15,000 Title Sponsor
] Mail

L $7,500 Main Stage Sponsor Associated Recreation Council

. Attn: Development Office
L1 $5,000 Presenting Sponsor 806 | Densmore Avenue N
Ll $2,500 Big Day of Play Supporter Seattle, WA 98103
O $1,000 Friend of Big Day of Play Email

joseph.dichiaro@seattle.gov

O $250 Vendor Booth Only K /

[ Check enclosed, payable to ASSOCIATED RECREATION COUNCIL

0 Credit Card—Please fill out the information below.

Credit Card Type [] MasterCard []Visa [] Amex

Credit Card No.

Cardholder Name

Expiration Date

Signature

The Associated Recreation Council is a 501 (c)3 nonprofit organization. Our federal tax ID number is 51-0170717.



